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ANSWER QUESTION ONE AND ANY OTHER TWO FROM THE
CHOICES GIVEN.
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QUESTION ONE (30 MARKS) - COMPULSORY
(a) Define the following terms: (6 marks)
i. Agricultural marketing

ii. Marketing channel
iii. Value chain

(b) Explain five functions of agricultural marketing. (10 marks)

(c) Discuss four factors affecting agricultural prices. (8 marks)

(d) Explain the role of market information systems in agricultural marketing. (6 marks)

QUESTION TWO (20 MARKS)

Discuss the structure and performance of agricultural markets.
In your answer, include:

1. Types of market structures

ii.  Characteristics of agricultural markets
iii.  Measures of market performance

QUESTION THREE (20 MARKS)

Examine the role of intermediaries in agricultural marketing.
Discuss:

i.  Types of intermediaries

ii.  Functions they perform
iii.  Advantages and disadvantages of their involvement

QUESTION FOUR (20 MARKYS)

Analyse the challenges facing agricultural marketing in developing countries.
Suggest possible solutions to these challenges.



QUESTION FIVE (20 MARKS)

Discuss the concept of agricultural value chains.
Include:

i.  Stages in the value chain
ii.  Importance of value addition
iii.  Role of agribusiness in enhancing value chains



